
REXONA 
 

The Rexona brand was established in Australia in 1908 by Alice and Samuel Fuller Scheffer. Over the next two 

decades the Rexona company carried out an aggressive advertising campaign for its "Rapid Healer" ointment, and 

later its beauty soap and shaving soap lines. In addition to testimonials by everyday users of the products the 

company also utilised entertainment celebrities - among them vaudeville artists like Sadie Gale, George "Hermie" 

Ward, Phil Smith, Grace Rothert, and Noel Geddes. Other high profile thespians and entertainers included 

actress/author Marion Marcus Clarke and musical comedy star Dorothy Brunton. 
 

In the early-1900s Alice Sheffer, the wife of American-born chemist Samuel 

Fuller Sheffer, came up with the idea of creating a range of personal care 

products that would be more conducive to Australia's increasingly 

cosmopolitan and modern society. The new products, which largely 

comprised cosmetics and toiletry preparations, included ointments, health 

and beauty soaps and men's shaving soap. These were created and 

manufactured by the Sheldon Drug Company, which her husband had co-

founded in 1904. The son of Canadian and American parents,1 Samuel 

Sheffer was born in Iowa in 1873. He eventually went on to train as a chemist 

and after graduating started his own business in Chicago. Sheffer came to 

Australia early in the new century and shortly afterwards went into 

partnership with Sydney merchants Charles and Alexander Markell to 

produce pharmaceutical products.2 Within a few years he acquired a 

controlling  interest in  the  company  and  under his direction it opened  up 

offices in other Australian  states  before expanding into New Zealand, South Africa  and the East. The company's first 

brand, Dr Sheldon's, was a line of remedies that included "New Discovery" (for coughs and cold), Gin Pills, Magnetic 

Liniment and Digestive Powder. In 1908 the Sheffers set up Rexona Pty Ltd3 to distribute and market the Rexona brand.4  

What made the Rexona products distinctive at the time, and which helped boost sales right from the start, were the more 

effective ingredients and the fact that they had a pleasing aroma.    
 

The company's first major product was Rexona Ointment (also known as the 

"Rapid Healer"). Sold in a green triangular tin and promoted as a "cure-all" 

for everything from pimples and cuts to nappy-rash and sunburn, the ointment 

became available from late-1908. Under Samuel Sheffer's management 

Rexona orchestrated an aggressive marketing and publicity campaign and it 

quickly captured a major share of the ointment market. The first 

advertisements identified to date were in the 23 January 1909 edition of 

Sydney's Evening News (pages 2 and 5). This was followed soon afterwards 

by copy placed in newspapers and selected magazines around the country.5  
 

For the next six or seven years Rexona focused its advertising strategy along 

traditional lines, attempting to persuade potential customers to buy its 

products by describing and promoting their uses and advantages. The 

company's claims were supported by customer endorsements that typically 

identified specific and varied uses for the ointment and heralded its success. 

By the end of the first year Rexona was publishing letters from everyday users 

of its products on a regular basis. An August 1909 issue of the Bendigo 

Advertiser, for example, carries a letter from Mrs Croty of Little Denison 

Street, Carrington, New South Wales. The advertisement is highlighted with 

the headline "A BABY BURNT with RED HOT IRON. Rexona to the 

Rescue."6   

 
1  In an email to the AVTA (10/10/2017) Scott Leonard indicates that his great-aunt, 

Martha (Samuel Sheffer's mother), was born in the US state of Maine.  
2  "Mr S. F. Sheffer." Sydney Morning Herald 12 Nov. 1929, 15. 
3  The principal directors of the firm were Samuel and Alice Sheffer. Their  

children, H.M. (Mel) Sheffer and Mary Alice Evatt have also been identified as  

first directors (Sydney Morning Herald 29 May 1929, 17). As of 2006 the company 

 was still a family affair, the directors being Helen Sheffer, Samuel F. Sheffer, and  

Samuel Fuller Sheffer. 
4  See "Historical Notes and Corrections" (section 6) for information relating to the Rexona brand in international markets. 
5  See "Historical Notes and Corrections" (section 3) for additional information and discrepancies.   
6  Bendigo Advertiser (Vic) 14 Aug. 1909, 5. 

 
 

Source: Rexona website (Unilever). 
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Clarence and Richmond Examiner 

(Grafton, NSW) 19 July 1910, 7. 

 

 
 

Geelong Advertiser (Vic) 16 Mar. 

 1910, 5. 

 

 
 

Mail (Adelaide) 28 Feb 1914, 24. 

 

One of Rexona's longest-running "non-celebrity" endorsements featured Nurse Gray of Stanley Parade, Caulfield, 

Victoria. The series, in which Nurse Gray spoke of the many uses she had found for Rexona Ointment, began in October 

1909 and ran until late 1917.7  
 

As Rexona's product sales rose and awareness of the brand spread 

during the early-1910s, the company began to increase the number 

of customer endorsements. It also began to use celebrities to 

promote its products and increase brand awareness. This strategy 

appears to have become quite popular with a number of other high-

profile Australasian-based companies around the same time. High-

profile Rexona-users were given much greater exposure, however. 

Among the first celebrities to recommend Rexona were actress 

Gwen Burroughs and acrobatic dancer Grace Rothert. With the 

Burrough's advertisement  the copy reads in part, "Miss Burroughs 

won great admiration when she appeared in Within the Law and 

Joseph and His Brethren - two fine productions of the J.C. 

Williamson Co Ltd... [and] is a strong advocate of Rexona and 

Rexona Soap; she has used both" [right]. Grace Roberts was 

appearing at Adelaide's Tivoli Gardens when she wrote to the 

company in November 1913 proposing that in all her travels 

around the world she had never "come across anything like it" [see 

next page]. Interestingly that advertisement's copy perfectly 

encapsulates the celebrity endorsement concept when it states: 

"The words of praise volunteered by such a well-known artist as 

Kiss Rothert carry great weight, and should be of interest to all."  
 

 

 

 
7  A search for "Nurse Gray" and "Rexona" in Trove brings up a list of 

more than 1,000 advertisements. See the last page of this biography for 

an example from 1911.  

 

 

Punch (Melbourne) 14 May 1914, 41. 
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In 1915 actresses Eileen Robinson and Marion 

Marcus Clarke featured in display advertising. 

Endorsements from Dorothy Brunton, "the idol of 

musical comedy lovers," were also published 

between 1914 and 1917. Other celebrities who helped 

promote the company during the 1910s were variety 

performer Miss Noel Geddes (Tivoli, 1919), and New 

Zealand actress Nada Conrade. In 1919 Conrade was 

a member of the Tivoli Famous Players alongside 

Vera Pearce, Marie La Varre and Claude Flemming. 

Two years earlier she had appeared in the film The 

Church and the Woman. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
 

 

Eileen Robinson 

The Week (Brisbane) 10 Sept. 1915, 7. 

 

 
 

Mail (Adelaide) 24 May 1914, 17. 

 

 
 

 

Dorothy Brunton 

Theatre Magazine 

(Sydney) Sept. 

1917, 35. 

Marion Marcus 

Clarke 

Punch 

(Melbourne)  

4 Nov. 1915, 35. 
 

http://ozvta.com/practitioners-p-q/
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http://ozvta.com/practitioners-f/


1914 saw the beginning of the "Rexona Girl" campaign, a publicity strategy that continued into the 1940s. The first 

advertisements to use the slogan featured the daughters of Mrs W.M. Smith of Dunedin, New Zealand. Over the years 

a number of celebrities were also identified as Rexona Girls, including dramatic actress and occasional revue star Edith 

Drayson who considered herself a "Rexona Girl" in 1925.8  Vaudeville star Sadie Gale, wife of comedian Roy "Mo" 

Rene also began calling herself a Rexona Girl that year. Over the next five years Gale appeared in ads comprising a mix 

of celebrities and non-celebrities. Among the other stars to appear with her were Australian film actresses Sybil Shirley, 

Virginia Beresford, and Lotus Thompson.9 Miss Queenie Stanley, winner of "The Most Beautiful Hands in Sydney" 

competition had her photograph and an extract from her letter of appreciation published alongside Gale and Beresford 

in 1928.  
 

 
 

Table Talk (Melbourne) 26 Feb. 1914, 25. 

 

 
8  Western Mail (Perth) 1 Jan. 1925, 33. 
9  Brisbane Courier 31 July 1926, 20. See below for a selection of images featuring Gale and others during the 1910s and 

1920s 
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Noel Geddes 
Daily Standard (Brisbane) 15 July 

1919, 6. 

 

 
 

Nada Conrade 

Farmer and Settler (Sydney) 24 Jan. 

1919, 3. 

 

 
 

Truth (Sydney) 24 Feb. 1929, 16. 

 

 
 

Sadie Gale 

Brisbane Courier 20 May 1925, 17. 

 
 

Observer (Adelaide) 17 Mar. 1928, 18. 



Between 1914 and 1919 Rexona, as with many other Australia companies, found value in exploiting the war to reinforce 

and the value of its products to those serving overseas with the Australian Imperial Forces (A.I.F.), as well for as those 

involved in the home effort.  During the war and in its aftermath, Rexona reproduced testimonials from soldiers who 

talked about their experiences using Rexona Ointment, and its success in aiding their health and well-being.   
 

Advertisements featuring soldier endorsements were typically 

accompanied by headings and preliminary blurbs such as "Another 

Gallant Anzac Praises Rexona (1916);10 "Rexona - The Soldiers' 

Friend. All Australians prove themselves when put to the test. So 

does Rexona" (1918);11 and "Our Soldiers need Rexona the Rapid 

Healer" (1918).12 The copy accompanying the latter slogan reads 

more like a public service announcement than an advertisement: 
 

Why don't you send a tin to the front? Most of your boys have 

been brought up to treat all their minor injuries with Rexona, the 

Rapid Healing Ointment, so they want it at the front. A small pot 

of this Rapid Healer may save your soldier boy a lot of suffering, 

so don't forget to put Rexona in the next parcel; it will be worth its 

weight in gold.13 
 

The soldier most linked to Rexona during the war was Lieutenant-

Colonel Leslie Cecil Maygar. The recipient of a Victoria Cross 

(Australia's highest military honour), which he was awarded for 

rescuing a fellow soldier during the  Boer War,14 Maygard was also 

one of the first Australians to volunteer in 1914. Rexona capitalised 

on his reputation by described him as an "Anzac of whom Australia 

may be proud"15 and "a soldier who did not know the meaning of 

fear," thereby helping to make him its most persuasive war-time 

celebrity. Published as early as August 1916 these testimonials, were 

typically given the headline "A Gallant Anzac Endorses Rexona," 

with Maygar claiming to have used Rexona "whilst on active service 

in Gallipoli and Egypt, [where he] ... found it excellent for the skin, 

especially in the trenches."16 
 

Rexona's value to the home effort was also 

acknowledged during the war, too, with 

essential services identified as being in need 

of the Rapid Healer's comfort and protection: 
 

Round the Tram Shed, the Workshops, on 

the Wharves, and at the Factories, you will 

bear all the boys say 'Rexona is the Best 

Remedy in the whole country. We always 

use it.' All these healthy lads know what 

they are talking about. They live a 

strenuous life, and always wish to be in fit 

condition; but bruises, abrasions, cuts, and 

hurts are bound to come their war, in the 

natural course of events, and it is when 

these occur that they prove the worth of 

Rexona, the Rapid Healer.17 

 

 
10  Bendigo Advertiser (Vic) 14 Dec. 1916, 5. 
11  Daily Telegraph (Launceston, Tas) 5 Apr. 1918, 3. 
12  Casterton News and the Merino and Sandford Record (Vic) 19 Aug. 1918, 4. 
13  Telegraph (Brisbane) 8 June 1918, 15. 
14  Shepparton Advertiser (Vic) 15 Nov. 1917, 3. 
15   In "Trade Marks During World War I," the Australian Government's IP Australia website notes that the use of Anzac in the 

Maygar testimonials "came to the attention of the Attorney General's Department which objected to an ad in the Sydney Morning 

Herald in October 1917. The Crown Solicitor deemed that the advertisement was referring to an actual soldier of the Australian 

and New Zealand Army Corps (ANZAC) and not the idea of Anzac, so no further action was taken." 
16  Argus (Melbourne) 25 Aug. 1916, 8. Advert. 
17  "Workers All Use Rexona." Warwick Examiner and Times (Qld) 25 May 1918, 4. Advert. 

 
 

Advertiser (Adelaide) 16 Nov. 1918, 13. 

 
 

Leslie Cecil Maygar, VC. 

Source: Australian War Memorial 
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In the 1920s Rexona began a cross-promotional campaign that utilised billboards 

around the country to promote personal hygiene in conjunction with contests held 

for each town's Rexona Baby and Miss Rexona. Some billboards would proudly 

state: "Welcome to our town, a good Rexona Town" (ctd. Rexona website).  
 

While testimonials from everyday users remained a 

part  of  Rexona's  print   media  advertising  strategy  

well into the 1930s, the company appears to have slowly phased out the celebrity 

endorsements from the mid-1920s onwards. Those chosen by the company to publicise 

its products during the latter half of the decade still continued to come almost exclusively 

from the entertainment industries - among them dramatic actors, variety performers and 

film actors. At the same time the Rexona Girls were promoting beauty soap, men were 

endorsing the company's shaving soap (distinctively packaged in a triangular stick). 

Among the local stars were Phil Smith and George "Hermie" Ward (both 1925). The two 

comedians were well-known for their many years in vaudeville, pantomime, revue and 

musical comedy.  
 

Among the non-Australian celebrities who  promoted Rexona were American film actor 

Norman Kerry18 (his presence continued spasmodically from ca. 1925 to 1928); English 

actor/playwright Leon Gordon;19 and Russian-born Jewish American theatre actor 

Maurice Moscovitch. The latter artist's advertisement in Sydney's Referee newspaper in 

1926 was full-page [see below]. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
18  Norman Kerry (1894-1956) was born Arnold Kaiser. A popular leading man or villain  in  

the silent era well-known for his fancy wax moustaches, Kerry made a successful transition to 

sound and retired in 1941 after a 35-year career.  
19  Advocate (Burnie, Tas) 23 May 1927, 6. 

 

 

 

 
 

Phil Smith 

Truth (Sydney) 25 Jan. 1925, 7. 

 

 
 

Norman Kerry 

Sunday Times (Perth) 8 Nov. 1925, 40. 

 
 

Truth (Sydney) 25 Jan. (1925), 7. 

George Ward 

Sydney Sportsman 10 Mar. 1925, 8. 
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Referee (Sydney) 10 Nov. 1926, 13. 

 

The history of Rexona Pty Ltd becomes rather complex following the Sheffer family's decision to sell the company in 

the late-1920s. In addition to a number of mergers and corporate restructures in later years, several details regarding the 

initial sale remain unclear and hence require further archival investigation. Two specific issues of concern are the date 

of the sale and the actual company that acquired it. While there is no dispute that the Lever company (and later Unilever) 

eventually gained control of the brand, secondary sources indicate either 1929 or 1930 as the year of the sale, and 

identify  either J. Kitchen and Sons or Lever Brothers as the purchaser. To add to the confusion, these two companies, 

along with W.H. Burford and Sons had merged in 1924. While each still retained their original business names for 

individual operations, all three were controlled by Australian Producers Co-Partnership Ltd, the company founded 

specifically to oversee the unified interests.20 The Australian Producers Company is not named as the purchaser. 
 

Although no reports of the sale of Rexona have been found in newspaper reportage in either 1929 or 1930, the latter 

year is more likely if the decision to sell was made in response to Samuel Sheffer's death in November 1929 and his 

wife's long recuperation from dengue fever and malaria - the same afflictions that killed her husband. 

 
20  See "Historical Notes and Corrections" section 2 for information relating to the discrepancies of ownership ca. 1929/1930.   



Following the sale, the Sheffer family remained at the helm of the Sheldon Drug Company and continued to produce 

the Dr Sheldon's range of products.21 While Rexona maintained its presence as a limited proprietary until 1989 it did so 

as a subsidiary of Australian Producers Co-Partnership Ltd (1929-1932), Associated Enterprises Pty Ltd (1932-1944), 

and Lever Associated Enterprises Pty Ltd (1944-1989). In 1989 Unilever, which had by then assumed overall control 

of its various Australasian interests,22 merged Rexona with Lever and Kitchen (soaps and detergents) to form L&K: 

Rexona. The new company's headquarters were located in Epping, Sydney.  In 1993 Lever Brothers New Zealand and 

L&K: Rexona amalgamated to become Lever Rexona. Its headquarters were located at North Rocks, New South Wales. 

Although Lever Rexona was by then a truly Australasian company this was not reflected in its name until the formation 

of Unilever Australasia in 2000. This new company came about through a merger between Lever Rexona and Unilever 

Foods. Unilever Australasia continues to focus its product line in the area of detergents, soaps and deodorants. 
 

 
 

Daily News (Perth) 23 Oct. 1928, 4. 
 

 

 

HISTORICAL NOTES AND CORRECTIONS 
 

1. "Samuel Fuller Sheffer (1875-1929) - Named after his grandfather, Samuel Bean 

Fuller, young Samuel Fuller Sheffer was born in Ottumwa, and married his wife 

Alice there in 1895.  In December of 1899, they had their first of two children 

(Mary), and very soon thereafter, in 1900, when his parents moved to Missouri, he 

made the bold move to Melbourne Australia for a new life in merchant business at 

Chamberlin Medicine Company.  In Australia, Samuel and Alice had their second 

and last child, Howard Melbourne Sheffer (nicknamed "Mel").  Samuel declared 

his residency to be San Francisco (according to a passport application from 1917), 

while residing primarily in Sydney (where he named his home "Wapello", the 

County he was born in).  Mel carried forward his father's entrepreneurial spirit and 

worked as Managing Director of Sheldon Drug Company in Sydney." 
 

 [Source: Scott Leonard. "Martha Fuller." 2016] 

 
  

                                                                                                                                                                                          
23

 

 
21  The Sheldon Drug Company was still registered with the Australian Securities and Investments Commission as late as 2006. 
22  Unilever's origins were in September 1929 when British-based Lever Brothers (soap makers) and the Dutch union of fats and 

oils businesses, Margarine Unie, signed an agreement to keep out of each other's principal interests of soap and margarine 

production. However, following intensive negotiations both parties agreed the following year to merge their interest into one 

company.   
23  A photograph of Sheffer was also published in the Sydney Morning Herald 12 Nov. 1929, 15. 

 

 
 

S.F. Sheffer 

Courtesy of Scott Leonard 

   (Old Blue Genes) 

 



2. Samuel Sheffer died in Brisbane in November 1929 following a holiday in Hawaii with his wife. During the return 

home via China and Japan the ship called in to Thursday Island. It was during this stopover that the couple contracted 

dengue fever and malaria. Samuel's body was transported back to Sydney for the funeral but Alice remained in 

Brisbane hospital for some time. Mel Sheffer continued to run the Sheldon Drug Company following his father's 

death.  
 

Samuel and Alice's daughter Mary Alice had married lawyer Dr Herbert Vere Evatt in 1920. He was later Justice 

of the High Court of Australia (1930-1940), Attorney-General and Minister for External Affairs (1941-1949), first 

Chairman of the United Nations Atomic Energy Commission in 1946,  the third President of the United Nations 

General Assembly (1948-1949), Leader of the Australian Labor Party, and Leader of the Opposition (1951-1960), 

and Chief Justice of New South Wales (1960-62).  
 

 
 

Sheffer family photo (ca. 1915 - possibly in Australia) 

Back Row:  Mary Alice Sheffer (Samuel's Daughter), Alice Maude Sheffer (Samuel's wife), Samuel Fuller Sheffer, and Frank Merriwell 

Sheffer and his wife Agnes 

Front Row:  Howard Melbourne "Mel" Sheffer, Martha Fuller-Sheffer, unknown small girl 

(Courtesy of Scott Leonard) 

 

2. As noted previously, Rexona Pty Ltd's acquisition in 1929 or 1930 has been attributed to both J. Kitchen and Sons 

 and Lever Brothers. Unilever's Rexona website indicates, for example: "Rexona was bought by British soap 

 maker Lever Bros, who would soon join Dutch Margarine Unie to form Unilever.24  The reference to Lever 

 Brothers here is actually the Australian subsidiary which was established in Sydney in 1899. The other named 

 purchaser, J. Kitchen and Sons, is identified as such by the Technology in Australia 1788-1988 and Museum 

 Victoria  Collection websites.25 Margaret Avid's 2012 entry in the Australian National University Archives 

 suggests, however, that the issue is more complex:  
 

J. Kitchen and Sons Pty Ltd merged with W.H. Burford and Sons of Adelaide and Lever Brothers of Sydney in 

1924 to form Australian Producers Co-Partnership Ltd (renamed Associated Enterprises Pty Ltd in 1932). The 

activities of the individual companies were coordinated by a General (Central) Management Board, comprising 

representatives of Lever Brothers in Balmain, the Kitchen interests and Levers Pacific Plantations. Unilever 

developed in Australia from this basis. In 1944 Associated Enterprises Pty Ltd was renamed Lever Associated 

Enterprises Pty Ltd (LAEP). 
 

The Kitchen and Lever merger dates back to 1914 when William Lever came to Australia during a tour of his 

international business interests. Colin Kitchen records in 1993 that the alliance was proposed when he visited 

Melbourne and that the negotiations resulted in an agreement that saw Lever purchase three-quarters of the shares 

in J. Kitchen and Sons in return for that company acquiring cumulative preferred ordinary shares in Lever Brothers. 

Over the next ten years the Lever company bought the remaining shares, and so by 1924 effectively owned J. 

Kitchen and Sons.26 While Lever appears to have been in control of Australian Producers Co-Partnership Ltd by 

1929, and hence likely negotiated and orchestrated the Rexona acquisition, the question remains, which business 

was legally identified as the purchaser - Lever or Australian Producers Co-Partnership Ltd?    

 
24  "About Us." Rexona. [sighted 10/10/2015]   
25  "Rexona -An Industrial Marketing Innovation." Technology in Australia 1788-1988. Australian Academy of Technological 

Sciences and Engineering; and Deborah Tout-Smith. "Lever and Kitchen Pty Ltd" Museum Victoria Collection. Museum Victoria. 
[both sighted 10/10/2015]  
26  Colin Kitchen (1993), n. pag. 

http://www.rexona.com.au/about-us
http://www.austehc.unimelb.edu.au/tia/843.html
http://collections.museumvictoria.com.au/articles/2191


3. Unilever's Rexona website records that the brand's "first advertising campaign [was] launched in the 1920s"27 

 However, a search for Australian Rexona advertisements published between 1908 and 1919, using Trove (the 

National Library of Australia's digitized newspaper service), currently shows more than 67,000 possible results. 

The first of these, as noted above, was published in late-January 1909. The Rexona Girl campaign also predates the 

Rexona Town campaign by at least ten years. 
 

4. The "Rexona" entry in Wikipedia incorrectly identifies Samuel Sheffer as "an Australian pharmacist." [sighted 

 11/10/2015] 
 

5.  There is some confusion concerning the year Rexona was registered as a limited proprietary company. Deborah 

Tout-Smith's entry on "Lever and Kitchen Pty Ltd" in the Museum Victoria Collection website records, for example, 

that "J. Kitchen and Sons bought the trademark and goodwill of Rexona soap and formed Rexona Pty Ltd from 

Sheldon".28  The Encyclopedia of Australian Science website's corporate record for "Rexona Pty Ltd" indicates on 

the other hand that it was founded and registered in 1908.29 The earliest newspaper record for Rexona Pty Ltd found 

to date via Trove is in early 1915 when it is identified as the exporter of a shipment of goods to Hong Kong (see 

Daily Commercial News and Shipping List 17 Dec. 1915, 2). This suggests that 1908 was the likely year of 

registration. 
  

6.  The Rexona brand name is used in most countries where its 

products are sold. Those countries which promote a different 

brand name are Japan and the Republic of Korea (where it is 

known as Rexena), the United Kingdom and Ireland (Sure), 

the United States of America and Canada (Degree), and 

South Africa (Shield). In Norway, a similar product called 

Sterilan (produced by Lilleborg) also uses similar 

formulations to Rexona. 
 

 
 

 
 

 

SEE ALSO: 
 

•  Dr Sheldon's  
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One of Rexona's longest-running "non-celebrity"  

endorsements, the  Nurse Gray series began in October  

1909 and ran until late-1917. 

Macleay Chronicle (Kempsey, NSW) 7 June 1911, 3. 
 

 
 
 

 
 

Albany Advertiser (WA) 15 May 1933, 4. 
 

 

 
 

 

 

Thanks to Scott Leonard (USA) for family history details and corrections. 
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