
G.W. HEAN  PTY LTD  
 

Incl. Hean's Essence (Heenzo) and Hean's Nerve Nuts 
 

Best known for Hean's Essence (aka Heenzo) and Hean's Nerve Nuts, G.W. Hean was founded as a 

pharmacy in Christchurch, New Zealand in the late-1890s. Utilising regular newspaper advertising 

from the start, the company became one of the best-known chemists in New Zealand and Australia 

during the early to mid-1900s. Hean's advertising was initially based on the basic product/ 

description/price style, but from 1914 he focused on a brand-based style of advertising that favoured 

endorsements, and especially for Hean's Essence, which he first marketed in 1912. Initially these 

endorsements were provided by consumers, but soon afterwards celebrities were used. The most 

popular were returned soldiers (during World War I), actors, singing teachers and variety entertainers. 

The company was purchased by its Australian manager Percy Garling in 1921. 
 

George William Hean managed the Friendly Societies dispensary at Lyttleton for some 

three years (ca. 1895-97), and became a qualified chemist in 1897, having passed the 

New Zealand Pharmacy Board Examinations in all required subjects.
1
 Shortly after 

completing his exams he took over the Christchurch business of chemist W. W. Price, 

located at the corner of East Belt (now Fitzgerald Ave) and Hereford streets. As much 

businessman as he was chemist, Hean immediately made improvements to the 

pharmacy, remodelling it in an up-to-date manner, providing an after-hours service 

(courtesy of a night bell), and installing a telephone to take orders.
2
  

 

Hean soon began developing and marketing his own remedies, primarily salves, tonics 

and cough drops. Over the next dozen or so years he opened pharmacies in other 

centres, and began offering additional services like optical dispensing. His expansion 

within New Zealand included pharmacies in Wanganui and Fielding,
3
 and a postal 

service for customers living further afield. The company's biggest-selling remedy, 

Hean's Essence, a concentrated cough and cold preparation was marketed as Hean's 

Mintine  in   New  Zealand  when  it  became  available  in  July  1912.  The   name  was   

changed less than six weeks later.
4
 1913 saw 

Hean establish a base of operations in Sydney 

and start an aggressively campaign to market 

the essence. The Australian Government's IP 

Australia website records that the company 

trademarked Hean's Essence on 22 July 1913, 

and Heenzo on 5 October 1916."
5
 Even then 

Heenzo was not adopted as the product name 

in advertising until around 1917/1918. By that 

time, too, Hean's had set up mail-order 

services in Brisbane, Melbourne, Adelaide 

and Fremantle. 

 

Hean's marketing strategy prior to ca. 1913 was based largely along 

traditional lines, providing basic details about the various lines, pricing and 

application etc. From then onwards advertising began to regularly include 

endorsements and a range of other marketing ploys - including verse, and 

scholarships. The endorsements initially came from dealers and satisfied 

customers, often in the form of (supposedly) unsolicited correspondence. 

From around 1915 Hean's began to use celebrity endorsements as part of 

their  extensive  Australasian   advertising   campaign.  Among   the   earliest  

celebrities to endorse Hean's Essence were English actor Roy Redgrave (1915), American female impersonator Ray 

Monde (1916), and locals like variety entertainer Arthur Morley (1919), singer Peter Dawson (1919/25), and 

writer/poet Henry Lawson (1919). During World War I serving and returned servicemen also provided tributes to 

Hean's Essence, notably The Gallipoli Strollers. 

                                                      
1
  "Pharmacy Board." Star (Christchurch, NZ) 14 Nov. 1896, 5; "Pharmacy Examinations." Otago Witness (Dunedin, NZ) 20 

May 1897, 17. 
2
  "Business Changes." Press (Christchurch, NZ) 14 June 1897, 5. 

3
  "Business Notes." Wanganui Herald (NZ) 6 April 1901, 2.  

4
  The earliest known advertisement for Hean's Mintine is 19 July 1912. The name was changed as of 6 September 1912. See 

Wanganui Chronicle (NZ) 6 Sept. 1912, 7. 
5
  "Trade Marks," n. pag. 

 

 
 

Press (Christchurch, NZ) 22 April 1898, 2. 

http://paperspast.natlib.govt.nz/cgi-bin/paperspast?a=d&cl=search&d=TS18961114.2.35
http://paperspast.natlib.govt.nz/cgi-bin/paperspast?a=d&cl=search&d=OW18970520.2.46
http://paperspast.natlib.govt.nz/cgi-bin/paperspast?a=d&cl=search&d=CHP18970614.2.24
http://paperspast.natlib.govt.nz/cgi-bin/paperspast?a=d&d=WH19010406.1.2
http://paperspast.natlib.govt.nz/cgi-bin/paperspast?a=d&cl=search&d=WC19120906.2.31.5


 

 
 

 

 

 

 

 
 

 

 
 

 

 
 

 

 
 

 

 
 

 

 
 

 

 
 

 
 

 

 
 

 

 
 

 

 
 

 

Among the variety entertainers who appeared in Hean's 

advertisements (including Hean's Nerve Nuts) were Little Verna Bain 

(1918); comedians Charlie Pope, Jack "Porky" Kearns, Will Mahoney, 

Fred Bluett (1917), Will Whitburn (1926), and George Wallace (1932-

1946); entertainers Ike Beck (1916), Reg Roberts and Arthur Morley; 

comedienne/impersonator Estelle Rose; boxer-turned monologist 

Jimmy Britt (1919); female impersonator Lindsay Kemble (1920); 

male impersonator Effie Fellows (1921); and musical comedy stars 

Fayette Perry (1917) and Gladys Moncrieff (1940s). Peter Dawson 

continued to be associated with Heenzo into the 1940s, while Scottish 

comedian Sir Harry Lauder was also identified as a devotee of the 

product.  
 

Other celebrities to endorse Hean's products included  actor John P. 

O'Neil (1916), shearer A. Alexander (1916), actress Muriel Dale 

(1917); British author/press agent Tom Rostron Hewart (1922); 

singing teachers like Madam Ada Baker (1923) and Montgomery 

Stuart (1923)
6
, as well as Antarctic explorer Sir Ernest Shackleton 

(1921).The Shackleton advertisement  includes an additional note 

from British author H. Rider Haggard in which he informs readers of 

his intention to return home with a supply of Heenzo "to bring its 

merits under the notice of [his] friends".
7
 Former official British war 

photographer-turned film producer, aviator and traveller Captain 

Geoffrey Malins was another to pay tribute to Heenzo (1926). Malins 

testimonial indicates that he always included Heenzo as part of his 

medical equipment, and would continue to do so during his attempt to 

ride a motorbike around the world [see page 6]. Even the Scouts gave 

Heenzo their blessing.
8
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Sun (Sydney) 5 Mar. 1916, 17. 

 

 

 

 



 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
 

 

 
 

Source: History Always Repeats: Remembering New Zealand's Photos  
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